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Welcome to 29A & 35C Pavilion

Over 2,000 products categories and 300 top Asian

enterprises are waiting for you!
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A quick way to find the right suppliers!

www.promobeauty.com is a professional B2B website in Asia, which including
different kinds of beauty products like: cosmetics, packaging, beauty equipment,
hair-care, bath products, perfume and so on. What will you get after register to
be a member?

Globe beauty information. Especially latest news of famous companies in
beauty industry. Besides, promobeauty will offer English & Chinese news to
content foreign buyers and Asian sellers;

Storehouse of beauty products. You could search the right products you need
and send email or call to the suppliers directly

Could not find suitable products? Don't worry,just release the your
requirement of the products on the web and related manufacturers will send you
effective email to save your time;

E-magazine. You could view the latest magazine on the web and find intereting
productsin it.
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Need more help? Please contact: info@promobeauty.com
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Chinese exhibitors in
COSMOPROF BOLOGNA 2011

Cosmoprof Bologna, which is the most effection beauty exhibition in the world achieved a good result in
March 18th-21 th,2011. The total area is more than 194,000 sugare metres, which is three times of
Versailles.The Chinese Hall ( 35C Hall ) is 2,400 square meters. There are 2,300 exhibitors from 58
different countries in the world and more than 146,000 visitors. It is a national exhibition in the world.
Although the Chinese Pavilion has been broaden, there are still many manufacturers feel pity for lacking
exhibition booths. COSMOPACK and COSMOPROF were hold simultaneity in 2011, which was
convenience for visitors focus on the whole exhibition. According to the reflection of the Chinese
exhibitors, Cosmoprof Bologna is not only the most direct and effective way to develop international
orders, but also the best platform to layout of the global market proxy.

Highlights in Hall 35C China Pavilion

A. Fashion accouterment & Vogue jewellery

As the development of market economy, living taste and the quality of
people are higher. People advocate human nature and fashion and figure
personality and charm. They like civilization and amorous feelings.
People are not only limited by beauty hairdress products, but also
interested in fashion accouterment and vogue jewellery. The requirement
is growing bigger and bigger. It is the first time that jewellery exhibitors
appear in Cosmoprof Bologna 2011, which strengthen 35C Hall!

According to the data, demand of fashion accouterment and vogue
jewellery in market is huge and potential. The exploitation is very valuable.

B. Normal booth

Chinese exhibitors group keeps growing these years. Many
manufacturers developed their strengths and scales through joining
Cosmoprof Bologna. The 35C (Chinese Hall) was close to 3,000 square
meters and well-known in Cosmoprof Bologna. There are more than
76% buyers were eager to purchase the Chinese products and the 35C
Hall was a place according to the investment of the exhibition organizer.

C. Asian Brands area: wise choice for the brand
manufacturers

The newborned Asian brands area ocupied nealy 500 square meters in
2010 Cosmoprof Bologna, which was the new highlight in the exhibition
for its unique decoration and remarkable location. Exhibitors said the
boutique area of Asian showed their corporate images well and it' s more
convenient for visitors to search for brand exhibitors.
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D. Advertisement of 35C Hall on shuttle
bus

35C Hall was highly publicized in 2011, especially
through the shuttle bus to publicize the 35C Hall, which
made buyers from different countries know more about
it. This action gained an affective purpose. Visitors flow
rate was increased and Chinese exhibitors praised that
advertisement made the account of orders increase.

29A Hall (Hong Kong & Taiwan ZONE):
links of tendency from the world

Taiwan Hall: always getting favorable
comment

Taiwan Hall was located in the center of the
exhibition. It has 20-years history and is famous for its
high quality products. Its smart brand attracts lots of
visitors to find new products and good suppliers.
Besides of OEM/OPD, many products show their
bright and multi-creativity and design, which made
Taiwan Hall developed every year. A lot of visitors
come and trade. And the original customers insist on
cooperation, which shows the affirmation and
confidence to the Taiwan products.

Hong Kong ZONE: improve the plaque of
“made in Hong Kong”

“Made in Hongkong” is praised by foreign buyers for
its” high quality, innovative design” . Hongkong Hall
entred into 29A Hall with Taiwan Hall in 2011. Hong
Kong manufacturers should enter the European
market and consolidate the base European market as
economic of Hong Kong recover in 2011.







